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Item 7.01 Regulation FD Disclosure

Investor Presentation

On September 26, 2022, Advantage Solutions Inc. (the “Company”) publicly disclosed an investor presentation on the Investor Relations section of its website
(https://ir.advantagesolutions.net/). A copy of the investor presentation is furnished as Exhibit 99.1 to this Current Report on Form 8-K. Representatives of the Company intend to
present some or all of this presentation to current and prospective investors at various conferences and meetings.

The information being furnished pursuant to Item 7.01 of this Current Report on Form 8-K, including the accompanying Exhibit 99.1, shall not be deemed to be “filed” for
purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liability of that section, and shall not be
incorporated by reference into any registration statement or other document filed under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly
set forth by specific reference in such filing.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits
Exhibit No. Description
99.1 Advantage Solutions Inc. Investor Presentation September 2022.

104 Cover Page Interactive Data File (embedded within the Inline XBRL document).
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DISCLAIMER

Forward-Looking Statements

Certpin statements in this presentation moy be considered forward-laoking statements within the meaning of the federal securities lsws, including statements regarding the expected future performance of the business of Advantage
solutions Inc. [*Advantage), Farward-laoking statemants ganerally relata to futira svents ar Advantage's futuré Hnancial ar operating parfarmance. Thase forward-Inaking statements generally ars idantified by the words "may",
“should®, *could”, ‘exn::l“ Fintend®, "will®, "would”, “estimate”, “anticipate”, "beliave”, “pregict”, "patential® or “continus®, or the negatives of these terms ar variations of them or similar terminalagy. Such ferward - looking
statements are predictions, projections and other stafements about future swents that are hased on turrent expectalions 2nd sssumptions and, as & result, are subject to risks, uncertainties, and other factors which could couse sctusl
results Ta differ materially from rhose expresied or implied by such Torsard leaking statements,

These forward:looking statements are based upon estimates and assumptions that, while considered reasonable b‘r Advantage and Its management at the time of such statements, are inherently uncertain. Factors that may cause
actual resulty to differ moterislly from current espectstions include, but are not limited to, the COVID-19 pandemic and the measures taken in response thereta; the availability, scceptance, administration and sffectivenass of any
COVID-18 vaccing | markel-drivin '\'$dﬂ.¢ Shanges or '}nl“gti 19 labi |iw§ oF Wagd &f jol CllS!l”Wlﬂlﬁ rogalatiang, mchuding minimum waga; Adva “UE! & ability Lo continug Lo gonerate significant opdrating cash flow: client
procurement strategies and consolidation of Advantage's cllents’ industries creating prassure an the nature and pricing of its services; consemer goods manwfacturers and retallers reviewing and :h:ngln‘g their sales, retail, marketing,
and technalogy programs and relationships; Advantage's ability ta successfully develop and maintain relevant omni-channel services for aur clients in an evolving industry and to otherwise adapt to significant I:el.lmnluglul change;
Advantage’s ability Lo maintain proper and ¢”HIIUQ At faEl CaAkrals in The fature; paténtial aad actual Rasms 1a Advanlage's Busineds afising liom the Teke 5 Maltar; Advanlage's iubstantial indebladreis and our a b reTitance
at favorabie rates; and other risks and uncertainties set forth in the section titled *Risk Factors® in the Annuai Report on Farm 10-K tiled the Company with the Securities and Exchange Commissien |the "SEC”) on Ma.n:h 1, 2022 and
in its other filings made from time to time with the SEC. These filings identify and address ather important risks and uncertainties that could cause actual ewents and results to differ materially from those contained in the forward-
looking statements. Forward-loeking statemeants speak oniy as of the date they are made, Readers are cautioned not 1o put undue relisnce an lurward Iuking statements, and Advantage assumes ne sbligation and dues not intend 1o
update ar revise these forward-locking statements, whether as & resuli of new infermation, future events, or othereise, nxcept as reguired by la

This presentation alse containg estimates and other statistical data made by independent parties and by us relating 1o market size and growth and other data about pur industry and business. This data involves a number of
assumptions and limitations, and you are cautioned nal Lo give andus weight 1o such estimates, We have nol independently werilied the indudtry dots generated by independen! parties snd contained in this presentation snd,
accordingly, we £annat guaranted thair accuracy ar comalabenass, In addition, arajections, assumatians, and estimatas of our future parformance and the future performance af the Markets in which we campate a8 nacessarly
subject 10 2 high degree of uncertainty and risk.

Mon-GAAP Financial Measures and Related Information

This presentation incledes certaln finangial measures not presented in accordance with generally accepted accounting principles |* EMF.P Adjusted EBITDA, Ad}lﬂ.t!d EBITDA margin and Het Debt. These are not measures of financial
performance calculated in accordance with GASP and may exciude items that are significant in und=rstanding and assessing Advantags's finsncial results, Therefore, the messures ares in addition ta, and not & substitute §or ar superior
te, measures of inancial performance prepared in sccordance with GAAR, and sheuld not be considered in izelation or g an sliernative 1o net income, cash flows from opecations or other measures of profitabifitg, liguidity or
perfarmance under GAAP, You snould be sware that Advantago’s presoatation of these measurcs may not be comparabie 1o similarly.titled messares used by other companies, Reconciliations of histerical non.GAAP measures to their
mest directly comparable GAAF counterparts are included b

Advantage believes these non-GAAP measures provide useful informatien (e management and investors regarding cerlain financial and business trends relating 1o Advantage’s linencial condition and results of gperations, Advantage
baliaves that the use af Adjusted EBITDA, Adjusted ERITDA margin and Nat Debt prevides an additional tool for Investers 1o use In avaluating ongaing cperaiing results and trénds and in camparing Advaniage’s financial measuras with
other similar companies, many of which present simifiar non-GAAP financial measures to investors. Non-GAAP financial measures ars subject to inherent imitations as they reflect the exercise of judgments management about
which expense and income sre excluded or included in determining these non-GAAP financial measures. Additionally, sther companies may caleulote non-GAAP messures dilferently, or may use ather measurss 1o caloulste their
financial performanca, and therators Advantaga’s non-GAAR measuras may not ba directiy comparabila 1o similarly titled maasures af 0Ther companias

Adjusted EBITDA means net income [loss) before (1) Int:resl expense, net, (i1} provision for {benefit from) incame taxes, (i) depreciation, |iv} Impairment of goadwill and Indefinite-llved assets, {v) amartization of intangiole assets,
[wil eguity based compenzation of Karman Topco Advantage's private equily sponsars” management fee. (uii) change o fair value of warrant Giability, {wiiil stock-based compenistion expense, [is] Fair valoe sdjustments of
contingant consideration related o acquisitiens, [xf cqnls:tlen related expenses, (K] costs assaciated with COVID-19. ret of benaiits received, (xil) EBITDA for ecanomic intarests in investments, (xiii} restructuring expansas, (xiv]
litigation expenses, {xv] {Recavery from) less on Take 5, |xvl} costs assoclated with the Take 5 Matter and [xvli} other adjustments that management beliewes are heipful in evaluating aur operating perfarmance.

Adjusted CRTDA Margine moan: whether for Advantege or 3 segment o the respective Adjusted EBITDA smount divided by the respective revenues amount,

Met Dabt represents the sum of currant partion of long-term debt and lang-1erm dabr, [ess cash and cash equivalents and delbt issuance casts, WIth respect 10 Mat Debt, cash and caih equivalents are subtracted from the GAAP
measure, total debt, because they could be used to reduce the debt obligatians.

Due to rounding, numbers pressnted throughout this presentation may not 2dd vg precisely to the totsls provided srd pereentages meay not precisely refliect the shsolute figures.

This gregentalion alie Inchides cartain eitimates and projectiond of Adjusted EBITDA, including with réspect 19 expected Tiscal 2022 resilts. Due to the high variability and difficulty in making decurate estimates and projections of
some of the infermation sxcluded from Adjusted EBITDA, together with some of the excluded information not being ascertainable or accessible, Advantage is unable to guantify certain amounts that would be required to be Included
in the mest directly comparabie GAAF financial measures withoui unreascnable effort. Consequently, no disclozure of extimated or projected comparable GAAF measures is included and no recencilistion of such forward-looking nan-
GAAP Tinarcial measures is ingluded




INVESTMENT HIGHLIGHTS

* Market leader in outsourced sales and marketing services industry for CPG brands and retailers
* Large addressable market with tangible, material growth levers

+ Diverse range of long-standing blue-chip customers with excellent revenue retention rate

* Multiple sticky revenue streams providing durability, diversity and stability to the business

* Proven ability to integrate accretive large scale and tuck-in M&A with strong pipeline

* Consistent track record of growth throughout economic cycles

* Strong operating margins and cash flow despite recent inflationary and labor-related headwinds
* Tangible growth leversvia strategic initiatives and operational improvements

* Experienced management team with deep industry expertise




COMPANY SNAPSHOT

Advantage Solutions’ sales and retailer services help brands and retailers of all sizes
get the right products on the shelf, whether physical or digital. Our marketing teams
influence shoppers to buy those products, wherever and however they shop.
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3,500+ Clients 72,000+ Associates

Brands

Advantage
Clients include
~90%+ of Top 25

CPG Brands!?

!l%l! ATILLY
|
400+ Data Analytics m

Professionals 150,000+ Retail Outlets

Retailers

Advantage
Customers include
~75%+ of Top 25
Retailers(2

...helping brands and retailers grow sales, lower costs and solve problems




THE BASICS: WHAT ADVANTAGE DOES

Essential partner to leading brands and retailers, helping clients reach consumers every
day, in-store and online, through technology-enabled sales and marketing solutions
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ADVANTAGE'S TWO OPERATING SEGMENTS

Sales Segment
$2.3B (64% of Revenues)

* Leading position in U.S. outsourced sales
and merchandising market: provision of
essential sales & merchandising services to
increase CPG sales in brick-and-mortar and
online channels for brands and retailers

* Revenues generated on a commission,
fee-for-service or cost-plus basis

2021 Revenues of $3.6B

Marketing Segment
$1.3B [36% of Revenues)

® Sales Segment. ® Marketing Segment

Sales and Mc

Leader in experiential marketing and critical
in-store and online sampling programs

Agency of record for many of the most
recognized brands across the retail, packaged
goods, technology and hospitality industries

Revenues generated on a fee-for-service,
cost-plus, retainer or commission basis

Currently lower than pre-pandemic levels as a
result of depressed in-store sampling and
demonstration volumes; labor environment
remains challenged

ing Segments driven by scale,

sticky relationships with long-term blue-chip customers




SALES SEGMENT

Leader in sales and merchandising services with 20%+ market share
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= Customer Alignment and Partnership
* Mew ltem Pitches
* Pricing, Promotion and Sales Execution

MERCHANDISING |
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* Physical and Digital Shelf Management
* Store-level Selling

* Retail Environment Intelligence

* Resets and On-Demand Prajects

* Brand and Retailer-Centric Models

Eaed an Investment Bank estimates and Indusiry Research

ANALYTICS, INSIGHTS
& INTELLIGENCE

* Retail and Sales Analytics
* Supply Chain Analytics

* Category Management

* Space Management

ADMINISTRATION

* Order Processing / Customer Service
* Contract and Deduction Management
* Cash Applications and Collections

U.S. Sales and Merchandising Services 2021 Market Sharel!)

Advantage
Solutions

Total Market

Other 937  $8.4 Billion
Competitor A

Competitor B

¥ #1 market share position v Large and stable market

in essential sales and ¥ Industry fragmentation
merchandising services presents M&A growth
¥ Scale advantages opportunity




MARKETING SEGMENT

Leading promotions and experiential/event agency in U.S.

U.S. Experiential/Event Marketing 2021 Market Shard!

w1
a

E [:"hE!'
E.—: * Sampling and Demenstrations * Flanning and Execution 26%
W * Festivals and Mabile Tours * Account-Specific Omnichannel
b= * Logistics and Fulfillment Activation
w * Assisted Selling * Mational Consumer Promotions
E’- * In-Store, Onling, Brand and Retailer- Total N.Ia.fk'Et Advar!tage
q;,‘u' Centric Models 51.6 Billion Salutions
1%
2] - - e Competitor Z
= Competitor ¥ i
ki el sl i E
'_. Competitor X
= DIGITAL & MEDIA BRANDING & DESIGN
E v" Ad Age #1 position in v" Strong post-pandemic
g * Digital Strategy + Brand and Private Brand Development 3 f Ry
B * Digital Content and Advertising and Redesign ExpErIEﬂtlal -', Events for 8 growth inin-store
* Media Planning / Buying * Brand Fackaging straight years marketing and SEII'T‘IQ”HE
* Mabile and App Development * Communication Collateral
* Brand Style Guide Creation v' Scale advantages programs

(1 Ad Age Apency Report J022: ULS. Experintal/Evenit Markesing Nevacrks based an U.S. revenue in 2021




LONG-TERM CLIENTS DRIVE RECURRING REVENUE STREAMS

Length of Service Offering Length of Service Offering
Client Description Relationship Client Description Relationship
(years) Sales Markeling {years) Sales Marketing
5408+ ConfectioneryFood CPG 25+ o o S2008 Membership Retailer 25+ 0 o
580+ Food & Beverage CPG 25+ o 0 51308+ Grocer 25+ 0 0
B S50B+ Multinational CPG 25+ o o :1: 55608 Discount Retailer 25+ o 0
- Q
= i
L 558+ Household CPG 15+ o 0 o $90B Food Retailer 25+ o o
& =
530B Multinational OTC Pharma 15+ o e 51308+ Home Improvement Retailer 25+ 0 0
SE0B+ Food & Beverage CPG 10+ o o L8B= Gourmet Supermarket 25+ o o
5108+ Houszhold CPG 10+ 0 o 5158+ Membership Retailer 20+ o o
$50B+ Chemical & OTC Pharma 10+ (/] (/] 5908+ Discount Retailer 20+ (/] (]




CUSTOMER CASE STUDY: MARUCHAN

For 20+ years, Advantage has evolved and grown with Maruchan

NATIONAL SALES AGENCY

Maruchan sought ta grow sales and become the dominant
ramen choice in tha U.5.

ACTION

Hired Advantage Sales for full-service sales representation
natianally.

RESULTS

847 397% 15+

Sales growth over YOV sales growth Basis paints
the last 14 years of Maruchan Gold of share growth
new product launch in 20 years

): 53.0% Share

MARKETING AGENCY

Maruchan was looking to reach new audlences after
sales began to plateau,

ACTION

AMP Agency identified target audiences, developed the brand
architecture and honed the brand’s creative, including broadeast
spots, product packaging and digital and social advertising

50K+

Followers across
all organic social
platfarms since
2019 and growing
by 50% annually

40M+ 50K+

Impressions from Product searches
2019 Maruchan GOLD  annually
lzaunch campaign and

2021 fully integrated

brand campaign




PRICING: WORKING TO OFFSET INFLATION

Sales Segment Marketing Segment

+ Able to pass through price immediately on commission- * Able to recoup wage inflation gquickly on sampling and
based sales and cost-plus arrangements demaonstration business by working with retailers to pass
through to CPGs in largely fee-for-service businesses

* Long-term nature of merchandising contracts often results
in temporary absorption of heightened costs and
associated lag in implementation of pricing

* Other services include commission-based and cost-plus
arrangements that provide natural offsets to inflation

Despite implementation actions, Advantage did
not lose a single client due to price increases in Q2

In progress of implementing price, though impacted by ~3-9-
month lag on certain services given nature of contracts

Successful in implementing price with limited lag

10



STRATEGIC AND FINANCIALLY ATTRACTIVE ACQUISITION PROGRAM

Disciplined approach to M&A delivers consistent and attractive returns

Philosophy

Number of Acquisitions Per Year

Invest where there are unmet client needs and there are...

-

Industry tailwinds

Opportunities to fill capability gaps

Needs for geographic expansion

Opportunities to widen our lead

High degrees of confidence in the achievability of
synergies

Opportunities to apply core competencies in logical
adjacencies

«and in all of the above cases where we believe there will
be attractive returns on capital, we will not...

L]

Buy businesses just to add revenues and EBITDA

Acquire businesses outside of our circle of
competency without a margin of safety

lgnore the macro environment

Recent M&A transactions completed at mid-single-digit

EBITDA multiples

13
12
11
1
9 8 o
L3 B
5
I | l I |

2011 2042

2013

1014 2015 2018 2017

2018 013 2020 2071 I02INTD

Overview of Select Recent Acquisitions

Organization

P

.2 brandshare

TNG

AFTALl BIRWICES

Strong

Year

2022

2021

01

= eShopportunity 2021

2021

Description
E-commeroe sampling
Retail merchandising
provider

Al-powered data science
and machine l2arming

Full-service Amazon
consulting agency

Restailer media strategies
and strategic solutions

Strategy

Transtormative next-generation g-commerce
samphing abilities

Consolidate leading outsourcad
marchandising solutions provider position

Strengthen data science capabilities

iGakn scale and talent for industry l2ading
e-commerce agency selutions

Strengthen retailer media solutian

11




PROVEN TRACK RECORD ACROSS ECONOMIC CYCLES

[
I'5 3,708 $3,785
! 53,602
i
Revenue CAGR: 10.4% ] $3,156
Adj. EBITDA CAGR!); 9.6% !
2008 - 2010 !
Revenue CAGR: 9.6% I
Adjusted EBITDAR: 11.8% 52417 ]
[
$2,100 i
51,895 i
$1,714 i
51575 I
51,401 i
'
$1.110 51,171 !
5907 5024 5553 :
|
i 471 304 487 51
274 27 Ll i == i
144 149 170 186 205 245 :
[
[
2007 2008 2009 010 0L 2012 2013 2014 2015 2016 2017 : 2018 2019 2020 2021
Wheawnises B Adjusted FRITDA :
[
[
16.1% 17.8% 16.7% 17.5% 17.5% 17.4% 19.1% 19.3% 19.6% 18.2% : 1L.7% 13.3% 15.4% 14.5%
[
[
Ly i iy i H1A a1 ima | ima sz saaaz I HE ST W
Great Recession Daymon Acquisition in December 2017 COVID-19 Pandemic

fpusbed EBITOA bo nét income floss), please see the append his presentstion




2021 TRENDS REBOUNDED NICELY

Sales

Segment

Marketing
Segment

Total
Advantage

Mote: Please see the appendis for 8 reconciliation of nan-GaaP financal measures tn mest directly comparahle GooP meassres. Totals moy rot add doe to rounding

Revenue
-r ru--—...ra- 1 [T L7 1r
41,857 £1,955 52,061 52,324

%1568

FL7 Frisa Fy1aa, Fraoe FY'21A
123% [P (805 17%
51,851 51,330

Fr'17a Fy'184 F¥19a P04 Friia
A greum 5% H s 1%
$3,708 53,402

53156
32417

FY1TA Fy'lEa Frlaa FY 708 Fr2lA

Adjusted EBITDA

5 milions

F¥ prandh [FEY 5% 155 1%

FY'10m FFI8A F1an FFana FY'214
T 0% 1% {57 %
4176 5185

FYaTA Frias Frias Fraoa FY'ElA
HAr e ™ ™ [ b
5521
$504
5471 S4E7
540
Fr1TA FY'1s4 Frian FEaon FYz1A
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2022 Q2 RESULTS IN LINE WITH EXPECTATIONS DESPITE HEADWINDS

Revenue Adjusted EBITDA

£ i vl s
BV et a5 E¥ grandh {200%

Sales

£562 5604

Segment 572

l
!

Qi arae 02214 02224
3% e 19%
Marketing
5 5377 £33 537
Segment S 288 53

aria QA araia az'aza

B gren 15% A grunth 11)%

Total 5981
5850 5122
N -l =
&m

eI TY o2'2IA 02714 oraza

Mote: Plense see the appendin for a reconcilation of ran-GaaP financel measures tn mest directly comparnble GAGP measures. Totals moy rot add due 1o rounding




NORMALIZED FREE CASH FLOW BRIDGE

On a normalized basis!!, Advantage expects to drive 35-40% Adjusted EBITDA conversion

- "'3540% nf

—_— BRESH,
~20-25% of
= Adj. EBITDA

2022E ADL, EBITDA CASH INTEREST WORKING CAPTTAL EARNOUTS CAPEX TAX 2022E FREE CASH NORMALIZATION' NORMALIZED FREE™

FLOW CASH FLOW

[1}] Marmalizazion takas into accaunt nan-recuring deferned payroll fax related 1o CARES Act. sampling/deme rabuild and higher than average aaranut paymant
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CAPITAL ALLOCATION PRIORITIES

Organic Growth &
Investment

* Investing in recruiting and
retention

* Focusing on innovation to
scale and drive growth via
adjacent and
complementary services,
especially in digital

* Renovating infrastructure,
systems and tools to drive
productivity

Mt dabs is 3 ron-GAAR financial maasure and inthudes Oifier Oel

L4 of approwimately 56, For g receecifation of

M&A
Opportunities

* Disciplined approach to
ME&A to further industry
leadership position and
enhance portfolio with
complementary offerings

* Ten companies acquired in
2021 and 2022 ¥YTD

wi dedit to fotal dabt,

Debt Paydown

* Expect to steadily de-lever
halance sheet beginning in
2023

* Current leverage: 4.1X net
debt™ to LTM June
Adjusted EBITDA

Share

Repurchases

* Opportunistically
repurchase shares with
available cash

+ S100M Open Share
Repurchase Authorization;
513M repurchased through
Q2 2022

iFee st direcily Lornparable GAAF coundarpart, pleass see the appendix atiached hareio,
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CAPITALIZATION SUMMARY

* Total Debt of $2.1 billion!
- Leverage at around 4.1x net debt!* to LTM June Adjusted EBITDA
- No meaningful maturities for the next 4+ years

* Debt Capitalization:

Outstanding
Asset-Backed Revolver (S400M) 25 L+2.25%% 45 $1,308 4
First Lien Term Loan 2027 L+, 50%85! 1,305
Senior Secured Notes 2028 6.50% 775 5775
Total Funded Debt $2,125 .
5400

]
]
]
1]

= Equity capitalization @ June 30, 2022:
- 318,465,749 Class A Common shares outstanding 2025E 202EE 2027E 202BE

W sssorSacked Revaher B 1L Term Loan B Sr.Secursd Notes

- 1,610,014 Treasury shares outstanding

- 18,578,321 Warrants @ $11.50 exercise

- 6,156,244 Performance Restricted Stock Units ("PSUs”)%!
- 8,611,626 Restricted Stock Units [“RSUs")

- 945,664 Options

i) Peet debe 15 3 non-GAAR financal measure and inchudes Other Oebe of approximatety 560, For a reconcilation of net debt ta iotal debe, the mast directly comparable GAMP counterpart, please see the appendix attached hereto
¥l Assat- rat Aubjact 1o 0.50% LIBOR Nocr, S ABL Revabing Cradil A writ, it Cetabiar 28, 201 for st Lwy

i) First L ‘ermi Loan rate subject to 0.75% LIBOR flocr. See First Lien Credit Agreeenent, ed October 28, 2020 and First Lien Amendment dated Ociober 28, 2021

i) Firet Lien T % por annam, paid quartery, Bustratuely showirg Full 51,305 mslion obbgation in 1270 maturity,

£5) Regresents he number of undedying shares that would be issurd at Target perfarmance laveds.




Appendix & Non-GAAP

Reconciliation




OUR LEADERSHIP TEAM

Highly skilled management team with extensive industry experience and expertise

Jill Griffin Brian G. Stevens
Chief Executive Officer Chief Financial Officer,
Chief Operating Officer
25 years of experlence 23 years of experience
14 years with Advantage 14 years with Advantage

Andrea Young
Group President,
Omnicommerce Solutions

30 years of experience
10 years with Advantage

Dean Kaye
Chief Financial Officer,
Morth America

29 years of experience
18 years with Advantage

19




NON-GAAP RECONCILIATION (7/6)

Consolidated

Total Company (in thousands)

Mat income {loss)

Add:

Interest expansa. net

Pravision for income laxes

Drepreciation and amariization

Equity basad compensation of Toped!

Change in fair value of warrant liability

Stock based compensation expense?

Fair value adjustments refated to contingent consideration related fo acquisitions™
Acquisiion-related expanses™

EBITDA for economic Interests in investments®
Restructuring expensesi

Litigation™

Costs associated with COVID-13, net of benefils received™
Costs associated with the Take 5 Matter®

Adjusted EBITDA

{% in thousands)

Mumerator - Revenuas

Denominator - Adjusted EBITDA
Adjusted EBITDA Margin

Three Months Ended
June 30,
2022 2021

3 3676 ] 5,754

28,188 a7.1858
1316 6,663
58 444 62,674
(3,519) (1.642)
(4,914) {7.059)
14,961 8,988
3,654 3,598
5,098 2,787
(1,020) {1.807)
253 6,934
(B0} -
1,362 {3,328)
723 1,310
—3 108322 § 121,971
Three Months Ended
June 30,
2022 2021

§ 981,076 § 049,954
3 108,322 § 121,971
11.0% 14.4%
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NON-GAAP RECONCILIATION (2/6)

Sales Segment (in thousands)

Dperaling incorme

Hdd!

Depraciation and amortization

Equity based compansation of Topeo!!

Siock basad compensation expense’

Fair valuge adjustmants relatad o confingent consideration related to
acquisitions?!

Acnuisition-ralated axpenses

EBITDA far economic intarasts in investments™!
Restructuring expanses™

Litigatiant!

Costs associated with COVID-18, net of benefits recaived?
Sales Segmant Adjusted EBITDA

Marketing Segment {in thousands)
Operating income

Add:

Depreciation and amortization

Equity based compensation of Topeo!!

Slock based compensation expense™

Fair value adjustmants relatad to confingent consideration related to
actuisilions?

Acquisition-ralated axpensas

EBITDA for economic intarasts in invesiments™
Restrucluring expanses®

Litigatiant!

Costs associated with COVID-19, net of benefits recaived™
Costs associsted with the Take 5 Mater™

Markeling Segment Adjusled EBITDA

Three Menths Ended
June 30,

2023

§ 15177 $ 44673
40,543 44,710
(2.032) (678)

9171 4,730
6,030 {5,027}
3,540 2,280
(1,158} {2,110}
340 1176

(100} -

179 231
5 T17T8) % BOS23

Three Menths Ended

Jung 30,
2022 2021

§ 13089

17,901
(1,487}
5,790

(2,438)
135
187
700}
1,183

36,569
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NON-GAAP RECONCILIATION (3/6)

Coesclulates ® e Enchid Deverber 31,
Tl T Froy 2o anin o1z zo1a FTT 2013 Zo1a 2o zo1a zo1a Zom Fr

Toaa| Camparey |in thawands| (L rbtwed Tirsedind]
Het nname |kl 5 500 5 a01ese 5 0422 5 49 5 Qe 5 4383 & ELL (o Mak 5 3565 5 Mg S5 IL15L013%) & Na756 5 NeLMT 5 57548
Ll § -
Inernt pap, e a5408 248211 24,20 e 10, T a4 dogaa0 168,118 pL=F ) iatae 174ee pr ] M ixtaiy
Frowsios o ncame taees I ELRE] L] (L] AT .00 AT (s a0 71433 15 8061 1168334 @A EETTE ]
Depraraion and ymeriiation 51110 L3.074) 16538 566 L4 644 144312 126548 143354 164384 170260 1733530 5 5 28041
Wingdis il A poschill e indifiaing beid asiits €290 53,189 S04 - - - - - - - - 1132060 - - -
Equity buied cormpermstion of Topes'® e 1L [ 8 1 1885 1914 amz 1488 1812 482 (2431 1980 =118 1%
Chasge in Fa et of samast dasdin = = = = = = = = = = = ) = = s
SICeCk Bastd o0rpe a1 kN gagen st = = = = = MaE
Fair walan acjusireents elated o costipgont cossideration
Tedated o oo bl - 5 25 - - - [ 19 (31,308 @y 12757 154,464 1516 a5z
Bipetiftan-ilatied eagirrie™ - - 85,754 5115 19 1547 140413 3457 16368 25251 G155 3LATE 1y
B0 far scenamic imonaty in mamans - - - - L 13,507 (13,385) L] 141 L L] (ran @Ay fLaa1m
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[Rcaresry foom) ks e Fabae 4 = - = = = = = = = - = 1,568 = =
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NON-GAAP RECONCILIATION (4/6)

‘e Ended Decomber §1.

psiby pit ] 019 2020 021
Sales Segment [in thousands|
Cperating income 5 irm & fuonrma 3 127961 % 53305 5 182,529
Al
D preciation and armortization 139,634 157,053 161,563 171,563 170076
Impairment of geadwill and mdefinite-lived assets = 1,232,000 = == =
Equity based compensation of Topeo™ 043 1020 6,415 T4 [BAS0]
Stock based compensation expenze = = = = 18,357
Fair value adjustments related te contingent consideration related to
atguisitions! 2,397 {54,628) (2.7200 8371 (6,553)
Acguisition-related expenses 19,110 11,689 18,276 36,722 13,945
EBITEA for economic intarests in invastments™= [4,520) [7,155) [8,355) (*,5685] 14,058
Fastiucturing expansesitl 5,159 6,663 2,928 20,295 4478
Litigatian™ 73 1,200 3,500 1,658 [584)
Costs asseoated with COVID-19, net of benefits recehwed™ o — - (54621 1511
Sales Segment Adjusted EBITDA 5 41067 5 295195 5 309531 5 360017 5 363,211

Yaar Endid Documbier 31,

w7 AR 019 0x0 2021
Markating Segmant {in thousands)
Operating ncome ] 3/EI 5 7213 $ 85713 5 3 5 47,519
Add:
Depreciation and amartization 40,356 E8,135 71,010 B7,029 B9,9565
Equity based compensation of Topeo' 1,839 [3.452) 1,542 26,995 (3.823)
Stock based compeniation expenie — — - — 16,245
Fair value adjustments related to contingent consideration related to
seguisitions!’! 10,360 164 4,236 4,956 11,115
Acguisition-related expenses' 6,141 29,456 13,200 14,101 6,228
EBITDA for ecanomic interests in invesoments™ {118} (57) (26) 1,108 ail
Restriscturing expens st 2,184 5,802 2,457 19,475 8,024
Litigatian™ 198 - - nz [326)
Costs asseciated with COVID-19, net of banefits recetvad® - -— - [BA%2] [2.502)
[Racewery from) loss on Take 5 - 74,165 - (7. 7001 =
Costs asspciated with the Take 5 Matar™ = 14,178 16,3 3,628 4901

Marketing Segment Adjusted EBITDA 5 97583 & 176179 5 194 500 127,158 157,557




NON-GAAP RECONCILIATION (5/6)

{in millicns)
Current portion of long-tedm debt
Long-term debt, net of current portion
Less: Debt issuance costs
Total Debit
Less: Cash and cash equivalents

Total Net Debt (1

s

June 30, 2022

59.8
2,026.0
(45.4)
2,131.2
115.8
2,015.4
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NON-GAAP RECONCILIATION (6/6)

Mote: Numerical figures included in this slide have been subject to rounding adjustments

11
]

El]

U]

(5}

16}
17
(8)

(2}
(1a)
111]

Represents equity-based compensation of Karman Topoo LP.

Represents non-cash compensation expense related toissuance of performance restricted stock units, restricted stock units, and stock options with respect to our Class & comman stock under the
Advantage Selutions Ine, 2020 Incentive Award Flan and the Advantage Solutions 2020 Employee Stock Purchase Plan.

Represents adjustments to the estimated fair value of our contingent consideration liabilities related to our acquisitions, excluding the present value accretion recorded in interest expense, net, for the
applicable periods.

Represents fees and costs associated with activities related to our acquisitions and restructuring activities related to our equity ownership, including professional fees, due diligence, and integration
activities.

Represents additions to reflect our proportional share of Adjusted EBITDA related to our equity method investments and reductions to remove the Adjusted ERBITDA related to the minority ownership
percentage of the entities that we fully consalidate in owr financial statements.

One-time restructuring activities costs assoclated with nor-recurring reorganization projects.
Represents legal settlements that are unusual or infrequent costs associated with our operating activities.

Represents [a) costs related to implementation of strategies for workplace safety in response to COVID-19, including employee-refief fund, additienal sick pay for frant-line assaciates, medical benefit
payments for furloughed associates, and personal protective equipment and (b) benefits received from government grants for COVID-19 relief,

Represents costs associated with the Take 5 Matter, primarily, professional fees and other related costs.
Unaudited periods 2010 and 2014 are both comprised of audited stub periods to sum up to full year financials {individual stub perlods within each year are audited, full year summations are unaud|ted),

het Debt represents the sum of current portion of long-term debt and long-term debt, less cash and cash equivalents and debt issuance costs. With respect to Net Debt, cash and cash equivalents are
subtracted from the GAAP measure, total debt, because they could be used to reduce the debt chligations,
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